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Australia Exports to Japan 

Walnut grower and processor Walnuts 
Australia has opened up a new market 
in Japan, with the first ever export of 
Australian walnut kernel arriving to the 
market in February 2016. 

The company says that the recent Free 
Trade Agreement between the two 
countries, and Japan’s appetite for high 
quality, premium products have played 
major roles in opening up the export 
market. 
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“Japan is a large importer of walnut 
kernel, one of the largest in the world,” 
Walnuts Australia Sales Manager Nick 
Downes says. 

“Our new factory commissioned in 
2014 has given us the capability to 
process and pack a high quality, origin 
packed product, which is enticing for 
consumers and retailers around the 
world.” 

He says it’s been a fast and efficient 
process from the initial presentation 

Hello 

Since receiving your December 2015 
newsletter, we hope you’ve taken the 
time to explore your fabulous new 
website “WALNUTS PLEASE” and 
shared this site with family and friends. 

 

 
http://walnutsplease.nz 

Do try a tasty recipe or two and be sure 
to encourge your loved ones to read 
the information outlining the health 
benefits of eating walnuts. 

It was great to see so many of you 
come along to our recent Walnut 
Harvesting, Washing and Drying 
Field Day, especially those who 
travelled from afar.  We are extremely 
grateful to our hosts Robin & Steph 
Gilks and Andrew & Jo Horsbrugh for 
sharing their ingenious ideas and 
demonstrating their various bits of kit.  
We are also indebted to Geoffrey 
Savage and Leo Vanhanen at Lincoln 
University for their lab tour and latest 
research briefing. 

The next newsletter will include a field 
day overview. 
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Why join NZWIG…? 

What are the benefits of being a member of NZWIG: 

• NZWIG Newsletters - an essential communication channel keeping you informed 
with relevant information about your industry. 

• Research - helping to build your walnut knowledge and aiding the ongoing success 
of growing your walnuts. 
eg. Many of the orchard management methods that you use have come from NZWIG research.  
Currently we have extensive scientifically managed trail blocks where we are assessing new 
walnut cultivars for the future and we’re talking to Lincoln University about the moisture 
content experiments that one of their students is carrying out.  

• Field Days - provide networking opportunities to gain support and share your 
orchard management practices with fellow members and leading industry 
professionals. 

eg.  You can find out better and easier ways to harvest walnuts and other important topics 
through the experiences of others. 

• Promotion of walnuts to the public through “Walnuts Please” and other general 
promotion aimed at increasing the consumption of walnuts in New Zealand. 

• NZWIG Functions - get to know other growers socially and generally enjoy time 
with similarly minded people. 

Your continued support means that we can do all these things!!
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SURPLUS BINS FOR SALE 
Suitable for a low cost drying set-up 

• Dimensions: Height 1200mm x Width 1140mm x Depth 115mm 
• Mesh floor 
• One year old 
• 20 available 

$290.96 each (including GST) 
- the cost of the materials 

Can easily be made into a low cost walnut dryer using a “Onedry” 850 watt 
carpet dryer from Topmaq, 32-40 Hammersmith Drive, Christchurch  or a Trotec 
TFV30S turbo fan from Accurate Instruments, 104 Hayton Road, Christchurch. 
 

Available from Walnuts New Zealand Co-operative Ltd.  Call Shane McKenzie ✆: 03 347 8103 

3

Australia Exports to Japan 
continued… 

phase in 2015 to export and marketing 
in Japan with partner AEON.  The 
walnuts are sold in 500g retail packs, 
with Walnuts Australia branding, with 
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an initial shipment 6 tonnes – 12,000 
packs. 

Although the product has only recently 
hit the shelves in Japan, initial feedback 
from the market has exceeded their 
expectations. 

5

“We’d sold almost 10% of the product 
in the first three days it was in Japan – 
and that’s before the Australia 
promotion had started.  It was the 
single biggest sale among nuts category 
for that week,” he says. 

“Initially we were told it would take 
quite a while to change origin 
preferences with Japanese consumers, 
so I was really surprised at how quickly 
they moved through them without any 
additional promotion.” 

Japan is known for having high 
expectations when it comes to produce 
and related products – and important 
factor Walnuts Australia has considered 
from the very start of their process 
exporting to Japan. 

“Their high specifications and 
expectations relate to colour, taste, 
freshness and overall quality, so we 
have made sure we meet them 
throughout this process,” Mr Downes 
says. 

For full article please refer to source: 
http://www.freshplaza.com/article/1534
14/Walnuts-Australia-sends-first-exports-
to-Japan 


